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T H E M C W A N E F A M I L Y O F C O M PA N I E S has been a part  of  A mer ican

i n d u s t ry  si nce 1 9 2 1.  We have a s t rong hist or y, and today  w e' re bu i l di ng

our f u t u re .

W E H O N O R |  our  her i tage by  manu f act ur i ng products t hat  are l ast i ng 

and sust ai nabl e.

W E I N V E S T | i n  t he fu tu re o f  o u r  b usi ness, o u r  emp l o yees,  an d  ou r  

c o m m u n i t i e s .

W E C O M M I T |  t o ex cel lence i n i n tegr i t y,  serv i ce,  and qual i t y.

W E S T R I V E | t o adhere to t he highest  standard s of  w orkpl ace saf et y 

and envi ronmental  steward s h i p .

M C W A N E C O M M I T M E N T



D E A R M C W A N E E M P L O Y E E S: Welcome to our
f irst McWane Magazine. As part of  our ef fort to improve
communications throughout our company, Phill ip M cWa n e
and I decided that a magazine is a good way to in form you
about our dif f erent business groups, as wel l as exciting
i n itiatives important to our success. 
You will f ind reports on our progress in safety and envi ron-

m e n t a lcompl iance init iat ives, interviews with cust o m e r s ,
stories about interesting employees and aspects of  produc-
tion, in formation about how McWane’ s products prov ide
great value to households and municipalities throughout the
United States, and examples of  p h i l a n t h r o p i ce f f o r t sc e n t e r e d
on the communities in which our plants are located.
Many of  you have had a chance to participate in M c Wa n e

U n i v e r s i t y, and many more of  you will over the coming year.
The critical point I want to get through to all of  our e m p l o y e e s ,
hourly or salaried, is that Phill ip and I appreciate the ef forts
you make every day. Every employee is important. Each
division has a key role to play in making the entire company
successful. The reputation of  each ref lects on all other
divisions. As you read through these pages, please think
about how the part of  the operation you work in is dependent
on other employees in other areas and other plants. McWa n e
University provides an orientation to what businesses make
up the whole of  our product lines, as well as a refresher on
how all of  our employees should treat each other…with
dignity and respect . Nothing less will do.
We all want McWane to be a great place to work, providing
the opportunity for satisfying, productive careers to all our
employees. Productive, to me, means being safe, environ-
mentally sound, and ef f icient. Without a thoroughly safe and
environmentally f riendly workplace, we cannot be ef f icient
or successful.
Since we are dependent on one another more than ever,
better communication between all of  us is absolutely n e c-

e s s a r y. We have established the McWane Access Line so
that all  employees wil l  be heard. We are establishing
d i v isional newsletters and this magazine, so that employees
have the opportunity to learn more about the company: its
business and its philosophy.  
There is a story in this magazine describing our charitable
g i v i n g. The McWane family has always been very quiet about
its contributions. But that should not hide the fact that,
throughout our history, they have led the company to make
many gif ts across the United States. Recently, we have
ref ined the focus of  our giving to our plant communities
where you live and work. Whether it be giving towards hous-
i n g, training, education, or children, McWane is already
reinvesting in our plant communities.  We want our contri-
butions to ref lect the interests of our workforce in these
communities, and we are taking into consideration our
employees’ views. We will direct much of  our giving to 
projects such as a YMCA our employees use or Habitat 
for Humanity houses our employees help build. If you
identify a project that has plant-wide backing, we will
work to find funding to support it in some way. 
Once again, please remember that, whether you are a union
employee or a salaried or hourly employee, we are all
dependent on one another to maintain good-paying
U n i t e d -S t a t e s-based manufacturing jobs. Our interdepend-
e n c eflows through the processes in our plants to the quality
of product sold to our customers to the investment in our
workplaces and communities. We all need to work together
to the benefi t of everyone at McWa n e. T H A N K Y O U

M C W A N E I N C

P H I L L I P M C W A N E

C H A I R M A N

G.  R U F F N E R PA G E J R.
P R E S I D E N T
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many stories of success, the McWane Cast I ron Pipe Company was forged from the

dreams of one man and one family. The story started f ive generations ago, in 1808,

when Scottish farmer James McWane emigrated to Vi rginia. A tobacco farmer by trade,

James’  real  passion was working with metal, and soon he opened a plow shop wi th

inventor Cyrus McCormick.   James’ s third son, Charles Phill ip, was f irst to forge the McWa n e s ’

involvement in the foundry business wi th a plow pattern company in Wythevil le, Vi rg i n i a .

Charles Phi llip’ s two sons eventually joined the fami ly business, and, in 1904, the eldest, J a m e s

Ransom, headed south                                                                 to Birmingham, Alabama

to start a modest foun d r y. Soon JR took the

helm of the Birmingham Steel and Iron Company,

where he accepted the chal lenge of casting the

statue of Vu l can for the 1904 L ouisiana Purchase

Exposi tion. At the suc cessful completion of the

i ron giant, JR was tap ped to take on another

Birmingham enterp r i s e , the A mer i can Cast 

I r o n Pi pe Company (ACIPCO).   In 1921,

when A mer i can busi ness was booming, JR’ s

entrepreneurial  ardor took over, and he found-

ed his own company, M c Wane Cast I ron Pipe.

Wi th JR i n the l ead, M c Wane survived and

ev en thri ved through the bleak Depression

years, when many foun dries were closing, leav-

ing whole cities bereft of  jobs.   In 1926, JR

insti tuted a new casting process at a plant in Provo, Utah—throughout his career,  in fact,

JR would earn a remarkable 75 patents for inventions and innovations related to metalwork,

many of which are sti l l  in use today.   The company made i ts fi rst acquisition in 1962 with 

the Empire Coke Company of Holt, Alabama. Empire then, as now, manufactured coke and by-

products for McWane’ s foundries.

M
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I n 1937, JR became the sole owner of this Provo company, Paci fi c States Cast

I ron Pi p e .To d a y, “ Pac States”  remai ns our strategi c l ink to customers i n the

western U.S.            

Sales Department                 Paci fi c States Cast I ron Pi p e

D U R I N G  T H E 1970s, M c Wane continued to grow through acquisi-
tion and innovation, by rescuing companies and breathing into them new
hope and new direction. With these objectives, we brought 11 more
foundries into our family of companies. But, more than imparting new prac-
tices and f inancial resources, we were able to revi talize these companies and
create modern, eff icient operations that could sustain jobs and production in
the local community. In 1975, McWane acquired Atlantic States Cast I ron
Pipe Company of  Phill ipsburg, New Jersey. This was followed by the f irst real
diversification of McWane’ s product mix as, two years later, McWane bought
waterworks manufacturer Union Foundry Company of Anniston, Alabama. 
In 1984, McWane acquired M&H Valve Company, and the following year 
purchased outstanding public stock of the Clow Corporation, thereby 
preserving both Clow Water Systems and Clow Valve Company. Elmira, New
York’ s Kennedy Valve Company was brought into the fold in 1988.
Fol lowing entry into Canada as a pipe distributor and the formation of
Canada Pipe, McWane expanded i ts valve and hydrant manufacturing 
further by establishing Clow Canada in 1990.
A desire to broaden McWane’ s product range still further led to the 1995
acquisition of  the Tyler Pipe Company through the formation of Ra n s o m
Industries, LP. Ransom followed up on this by purchasing a couplings and
pipe manufacturer and fi ttings importer in California, now known as Anaco.
Then, in 1997, McWane acquired the Bibby Companies, adding to its soil
pipe and f ittings and waterworks f ittings businesses.
In 1999, McWane moved into the fire extinguisher and f ire suppression b u s i-
ness through the acquisition of  Amerex Corporation of  Trussvi lle, A l a b a m a .

M  C  W  A   N  E
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the story hasn’ t ended. Recognizing an opportunity to expand

into markets overseas, we established McWane International

in 1992. Through this small enterprise, the company is able to sel l

and promote our products into new markets around the world. Our

holdings across North America include four pipe plants, four valve

and hydrant plants, four soil  pipe and three util ity fi ttings plants,

seven steel tank manufacturing plants, and one fi re extinguisher

plant. In the McWane family of companies are manufacturers such

as Amerex (fire extinguishers), the Canada Pipe Company, Clow

Valve Corporation (valves and fi re hydrants), and Manchester Ta n k

(propane tanks and pressure vessels), as well as the McWane Cast

Iron Pipe Company. And, while we are diverse, we are all McWa n e .

We’ re leaders among the world’ s largest producers of valves, fittings,

and ductile i ron pipe. In fiscal 2002, our output amounted to more

than o n e-quarter of all  ductile iron pipe sold in the waterworks

market in the U. S.   More than 80 years after our founding,

M c Wane is sti ll a pri vately held business led by the fifth generation

of family members. Before his death in 1933, JR had wisely pre-

pared his son, Will iam, his brother, Arthur Thomas, and his grand-

son and namesake, James Ransom, to lead the company. To d a y,

from our headquarters in Bi rmingham, Phi llip McWane bears the

f a m i l y’ s legacy as McWane, Inc.’ s Chairman of the Board.   “ We ’ r e

not only going to meet the challenges ahead,”  Phill ip says. “ We

seek out these chal lenges knowing we’ ve got the commitment to

prevail. After al l, i t’ s not our pipe, i t’ s our people who keep

M c Wane strong, and it’ s our values that wi ll guide us through the

next century.”    “ McWane has not only survived but continues to

thrive in a very difficult environment,”  says Pat Tyson, former direc-

tor of OSHA and former Chairman of the Board of Directors of the

National Safety Council, who has been retained as a safety con-

sultant to the company. “ Through each generation of leadership,

M c Wane has done an outstanding job of ensuring that an industry so

important to our nation’ s past will remain a part of America’s future.”

One of James Ransom McWane’s 
earliest commissions was the casting 
of Moretti’s statue of Vulcan, the great
Roman god of fire and forge. Vulcan,
crafted entirely of Birmingham,
Alabama iron from Sloss Furnace and
coal and limestone from Red
Mountain, was exhibited at the 1904
Louisiana Purchase Exposition. 
The colossus, cast in l5 separate
pieces, weighing a total of 250,000
pounds, and stretching for 56 feet
when bolted together, was exhibited
to boast of Birmingham’s industrial
brawn. JR McWane called it the
“greatest iron job in history.” 
Nearly 100 years later, M c Wane, Inc.
led the way in financing the restora-
tion of the mighty Vulcan, to return
the Birmingham icon to its original
glory atop Red Mountain.
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At McWane, we honor those who lead by example—in the workplace, and in thei r l ives as 
communi ty examples. Rollande and Lucien LaChance, both employees of Bibby Ste-Croix in
Quebec, Canada, are examples of those who understand commi tment and the success that
comes from consistent work with a goal  in mind. Rollande and Lucien have been working
together at their jobs for the past 30 years, and working together at their marriage for 35. Fo r
some, being together on a constant basis—day in and day out—for such a long period of time
would make marriage more di ffi cult. For Rollande and Lucien, i t is this aspect that makes their
marriage strong and complete. They see only the beauty in thei r time together.    The
LaChance’s upbeat and optimistic atti tudes al low them to focus only on the posi tives—having
the same schedule, traveling together, and sharing in common interests. They view them-
selves not only as foundry laborers, but also ski l led workers who, through their work, are
proud to have the fruit of their labors all  over North America. They profess pride in the family
they call “Bibby,”  as well  as pride in thei r immediate family. They claim thei r daughter and her
farm as thei r proudest accomplishments.    Rollande and Lucien attribute thei r strong marital
relationship to respect, communication, trust, and patience. At McWane, we recognize that
applying these traits possessed by the LaChance’s to all  relationships wi ll  result in long-term
success. They are a testament to working hard in al l aspects of l i fe. And, for this, we salute
Rollande and Lucien LaChance.

F O R G I N Ga s t ro n g

re l a t i o n s h i p

W E D D I N G D A Y

T O D A Y



Foundry work can be sweaty, hard, physi cal l y demandi ng work. A nd we are proud

of  our  work whi l e mi ndf ul  of  i ts r i sks. That ’ s why, now more than ev er, M c Wa n ei s

worki ng to ensure the saf est possi bl e workpl ace f or  al l  our  empl oyees. 

T H R O U G H T H E E Y E S O F B A R B

S A F E T Y



ver the past f ive years, we’ve committed sub-
stantial ly more than $150 mil lion to benefit
the environment and bolster safety. And we’ve
vigorously sought to hire professionals who
share our fervor. 
Take Barb Wisniewski, a degreed chemist who
holds professional certif ications in safety,

industrial hygiene, and environmental auditing. As
Corporate Safety and Health Manager at the Mil ler
Brewing Company, Barb slashed the lost weekday inci-
dent rate by 63 percent and cut workers’ compensation
costs in half . Under her direction, three breweries
achieved a remarkable one mill ion hours with
no lost-time incidents. 
Last July, we recruited Barb to become
M c Wane’ s Assistant Vice President and
Manager of Corporate Safety. “ I ’m so pleased
with the quality of people McWane has hired
to i mprove our safety ini ti atives,” s a y s
renowned safety expert Pat Tyson, a 
former director of  OSHA and former
Chairman of the Board of  Directors of the
National Safety
Council ,  now
consulting with
M c W a n e .
“ Safety is such 
a cri tical issue
r i g h t n o w — I
daresay i t’s our
m o s t i m p o r t a n t
concern. I ’ m
impressed by
M c Wane’ s com-
mitment to the cause, from senior manage-
ment all  the way down.”
Under Barb’s direction, we are f ine-tuning a
list of  “ Best Practices”  to implement in al l our
facili ties. There’s no greater priority compan y-
wide these days. We want our “ Best Pr a c t i c e s ”
to meet and exceed those required by law,
because, f r om a safety standpoint, i t ’ s the
right thing to do.
Also in the realm of compliance, we’re roll ing
out our new Environmental, Health, and
Safety Management System that includes state-o f - t h e- a r t
electronic sof tware programs designed to process the
information that wi ll  empower our plant personnel to
e v a luate data, monitor progress, and identify continuing
improvement opportunities. The programs capture data
such as chemical usage, inj uries and i llnesses, and train-
ing records, which we’l l analyze to discover trends. This
system, coupled with the “ Best Practices”  at each plant,
forms the bedrock of  our commitment to safely operate
our facil ities. We’ ll  use the data to pinpoint our strengths
and weaknesses and train employees accordingly. 
To this end, we’ve signed an important agreement with

United Steelworkers of  America to cooperatively improve
the training and ef fectiveness of  our joint health and safety
committees at each plant. In addition, all  supervisors and
senior plant managers are now required to complete the
OSHA 10-hour course and the National Safety Council ’s
Supervisor Development Course. Fi n a l l y, all  employees are
trained monthly by members of Joint Safety and Health
Committees and departmental safety representatives. 
In addition to meeting regulatory requirements, “ T h e s e
committees work well to get everyone on the same safety
team,”  says Barb. “ We’ve just got to understand that safety
is our 24-hour/7-day responsibi li ty; and where safety is

concerned, we’ re striving for the same objec-
tives. You may laugh, but I  l ive, eat, sleep, and
breathe this stuf f. ”
“ M c Wane has really stepped up to the plate
in matters of  compliance,”  Pat Tyson says.
“ In fact, in many ways they’ve gone beyond
the call to do what’ s r ight. They’ ve invested
li teral ly mill ions to carry out their commitment
to secure each and every j ob.
“ Along with McWane’ s focus on safety

throughout the
c o m p a ny, we s e e
t h e b e g i n n i n g s
of  a cul tur al
c h a n g e , ”Pa t
c o n t i n u e s. “ I t ’ s
a slow process,
yes, but they’ r e
doing the right
t h i n g s a nd e x-
p e c t i n gthe r i g h t
r e s u l t s, not j u s t

f rom management, but from every employee
down the line. I ’m gratif ied that McWa n e
employees are gaining their confidence in
our ef forts to ensure their health and safety. ”
“And I’m confident,” adds Barb, “ that wherever
there is a demonstrated need, we’l l prov ide
the resources—the people and the dollars—to
get the situation f ixed. In other words, we’ re
going to do whatever—w h a t e v e r—it takes. M y
job is to make our people safe, and that is my
priority and my passion.”

And we’re making a di f ference. Through June 2003, our
inj ur y rate f or “ Total  I nj uries and I l lnesses with Days
Away/Restricted Duty”  was down 15 percent below
2002; our “ Days Away from Work”  fel l 35 percent in the
same period.
“ M c Wane is sti ll  in the early stages, but the data is encour-
a g i n g,”  says Pat. “ I ’m thri lled by the zeal I ’ m seeing from
Ru f f n e r. Senior management is on f i re to turn this thing
around—to have an exemplary safety program to protect
al l our people. I ’ve seen such resolve in very, very few of
the many clients I  represent.”

O
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ike hi s grandfather bef ore him and his two sons to fol low, Paul Callahan makes beautif ul
things. He works in the Pattern Shop Core Room at Clow Valve Company in I owa, a di vi-
sion of  McWane, I nc. Paul takes care of  the wood, plastic, aluminum, and nickel-c o a t e d
iron patterns and core box equipment used to make molds for  f i re hydrants, val ves, and
support pieces. 

Several states southward, at M& H Valve in Alabama, Grady Cal loway and his f ather
worked side by side to make those very molds. “ I t was a ball working with my dad f or

11 years,”  Grady recalls. “ He was a f ather and a best f riend. Except he was a real  l i tt le guy, and
I ’ m a real big guy, and everyone kidded us about that. They called me Junior. ”

When Grady Senior  got hi s start wi th Clow Valve, he used sand to make the molds f or the
core room. When that process was automated, Junior  trained hi s dad to make sand for the
m o l ding machine. Pe rhaps someday he’ l l  al so train his son, Grady Calloway I I I , who’ l l  be born
this spr ing. 

I t ’ s an honorable business, using sand to make the molds that f orm the f i re hydrants. A t
M c Wane, we’ re masters at melding i ron, but we know that’ s just the beginning. The way we l o o k
at i t, we craft the condui ts that allow you to drink, treat, and recycle water. We f ashion t h e
hydrants that may someday save lives. 

A nd now, Grady Senior  has passed away, but hi s son carr ies on the craf t. “ I t ’ s a simple
process,"  Junior  shrugs: “ We just try to have enough cores f or the start-up shi f t. Sand cores are
models,”  he explains. The next shif t pours cast iron into the molds to f i re as many as 700 pieces
a day. I t’ s a process constantl y in motion. From the casting room the hydrants go to the machine
shop, from the machine shop to the paint department, and from the paint department to shipping.
And while that’ s happening, the second shif t gets the materials ready to start again. 

Thei r  work i s not only a craf t, i t ’ s uniquely A mer ican handiwork that has endured 100
y e a r s .The making and shaping of  iron is an art, and not a lost art thanks to the men and women
of  McWane. 

And f or that we are proud. Paul and Grady are proud to practice an art that won’ t grow
obsolete. Because of  their  skil ls, 100 years f rom now, our  cities wil l  sti l l  enjoy clean water  f rom
M c Wane’ s pipes. And our  towns wil l  be f ighting f i res with hydrants that Paul  and Grady helped
f orm. A nd the work is intense.

“ I n some production jobs you can coast along, but in the pattern shop we don’ t get that
l u x u r y. I t’ s di f f erent in here,”  Paul says. “ You have to constantly keep on your toes and use your
head. What you do af f ects the next group down the l ine, so you can’ t af f ord to lose your
c o ncentration.”  

“ I t’ s an amazing process, the way it f l ows f rom room to room,”  Grady narrates. “ How the 

molding machines are pumping sand, pressing i t, moving i t down to the core l ine. The core l ine
pushes the boxes automatical ly to the core setters, and the core-making machine runs the cores
down the conveyers. The next group is taking the same cores you’ re making and actual ly s e t t i n g
them. The iron pourers catch i ron into ladles and pour it into the molds, then it goes through a
cooling process, and as they cool we push them onto a machine that takes them to a shake-o u t
deck. From there they go straight to the cleaning room to get the excess sand of f , stack them,
and then they go into a staging area. The machine shop wi l l then pour  the parts they need and
build the parts, and we’ l l  ship them out to wherever they need to go—f rom Denver to New Yo r k . ”

And as they’ re shipped, piece by piece, pattern by pattern, or  pipe by pipe, we’ l l  sti l l  be
doing what we do best—from the proud grandf athers to the sons and daughters of McWa n e
today—making i ron f or  the ages. And just as i ron i s a lasting product, our commi tment to
crafting quality products is enduring.

L

T



t M cWane, we are moti vated by  this question : How can we continue to manuf ac-
ture super ior products while at the same time protecting and preserving the Earth’ s
natural  resources? It i s a question that we intend to answer as we look at our
envi ronment.  We consistentl y seek answers through our  envi ronmental  programs
and our  compan y-wide commi tment to sustainabi l i ty.  Jeet Radia, who joined
M c Wane in A ugust 2003 as the company ’ s Envi ronmental  A ssistant Vice Pr e s i d e n t ,

i s passionate about explor ing and implementing cutting-edge envi ronmental  practices f or
the company. This i s not on ly  a pr ior i ty, bu t also a necessi ty. You  see,  bef ore recy cl ing 
w a s the “ thing to do,”  M c Wa n e
was manuf actu r ing i ts product
f rom scrap iron. A ccording to
J e e t ,“ Sustainabil i ty  f or  us i s al l
about smart growth. I t’ s about
b e c o m i n gan industry leader and
sustaining v iabil i ty  of  our  opera-
tions wi thout compromising the
f utu re. ”  Jeet Radia understands
that, whi le recycl ing is important
and vi tal  to the manu f actur ing 
of  the product, sustainabi l i ty
goes beyond recycl ing. D e f i n e d
s i m p l y, sustainabi l ity  i s leaving
the wor ld better  than you f ound
i t,  taking no more than you need,
try ing not to harm l i f e or  the
environment, and making amends
i f  you do.1  Sustainabi l i ty  i s about
a commi tment to the Earth and
the way in which al l of  us coexist
on this Earth. It is bel ieving in
the power we have as a company
and as a gr oup of  i ndi v idual s 
to t rul y make a di f f erence.
“ S u s t a i n a b i l i t y, ” “ r e c y c l i n g, ”
“ green  manuf actu r ing, ”  what
were once “ buzz words”  a r e
now an  integr al  part of  man y of
the company ’ s dai l y prac tices.
M c Wane’ s sustainabil ity  initiatives are essential to the core operations of  our manuf acturi n g
and f acil i ties. A t the f oref ront i s the recycl ing and reuse of  scrap i ron. M c Wa n e ’ sp r o d u c t s
are produced using over 90 percent rec ycled mater ials—everything f rom automobi les to

1. Sustainabi l i ty as def ined by Paul  Hawken



structural  steel to old wash ing machines. This equates to over  750,000 tons of  scrap i ron
each  year.  A s we manu f ac tur e our  product ,  we are simu l taneousl y str i v ing to leave the
Earth a better  place f or  those who wi l l  come behind us. One example is Clow Valve in
Iowa, wh ich has been identi f ied as “ setting the EPA  standard. ”  Its arc mel t emission
control  system has lower emissions than any  other system in the country. Clow is just the
b e g i n n i n g. S t o r mWater Col lecti on  Sy stems, instal led at a number of  ou r  f ac i l i ties,  
capture rainwater f rom our  property,  el iminating runof f  and any potential contamination.
We are then able to reuse the water  over  and over wi thout depleting local  r e s o u r c e s .I t i s

another f acet of  our  commi t-
ment to the communities where
our faci lities exist. M c Wa n e ’ s
team of  experts and empowered
employees are working d i l i g e n t l y
to identi fy areas f or  continuing
improvement to help us stay in
front of  the sustainabi li ty curve.
As a part of  our commitment, w e
are consistently assessing the
future by working with regulators
and other sustainabil ity leaders
to identi f y cutt i ng-edge pr o-
grams and address potential
envi ronmental  concerns. This
invol ves identi f y ing mater ials
and by-products f rom our man-
uf actur ing process that could
be recycled af ter  usef ul  l i ves
with us. This practice has been
termed “ Benef icial  Reuse.”  A s
an example, we are explor ing
the application of  this principle
in  the recondi tioning and the
r euse of  f oundry  sand. We
are learn ing f rom that great
envi ronmental  essayist We n d e l l
Berry that, “what i s good f or
the wor ld i s good f or  us.”  We
are dedi cated to stayi ng true

to these sentiments. We must embrace positive change. We remain motivated, because
s t r i v i n g to make a posi ti ve impact on ou r envi ronment i s the r ight thing to do—the envi -
ronmen t we cal l  McWane and the en vi ronment  we cal l  Ear th.           

S U S TA I N A B I L I T Y I N I T I A T I V E S

star t f rom scraps

JE E T  R A D I A

E n v i ro n m e n t a l

A ssi s tant  

V i ce Pre s i d e n t



W E A R E N O T
I N T H E P I P E

B U S I N E S S.  
W E  A R E  I N

T H E P E O P L E
B U SI N ESS. 

Chari ty  begins in the hear t, and at the core of  our  fami ly  business resonates a heart
f or  the people we ser ve.  That’ s why,  f or m o re than 80 years, M cWa n ec o m p a n i e s
have cont r ibuted mi l l i ons of  dol lar s in products and m a n - h o u r st o d o z e n sof l o c a l
and national  char i ties.    Pr e t t y odd pr ior i ties f or  a pipe company,  wouldn’ t y ou say ?
To the 7,000 M cWane employees,  phi lanthropy m a k e sp e r f e ct s ens e .That’ s because
we’ re no t onl y  in the pipe business:  we’ re also in the people business.  Simpl y,
M c Wane cares about improv ing our communi ties.



L o c a l l y, we aid our  plant ci t ies i n  th ree impor tant way s. We suppor t our  waterw ork s i n f ra-
str ucture w i th  dependable pipe, hydrants,  val ves,  and f i tt i ngs. Next, we bol ster  our  l ocal
economies wi th  wel l -pay ing j obs.  Fi n a l l y, we enr i ch  our communi ties th rough contr ibuti ons
to cul tu ral and other  char i table i nsti tu tions. 

Grady Cal l oway | M & H Va l v e





T hrough the M cWane Foundati on,  we have donated over
$20,000,000 over  the past 10 years for  projects that lend a better
q u a l i ty o f l i f e. I n Bi rmingham,  A l a b a m a, f o r e x a m p l e, M c Wane 
provided the f oundati onal  grant f or  the McWane Center  science
museum, which fu l f i l l s an impor tant educati onal and cu ltural role. In
j ust f i ve years, the M cWane Center has served thousands of visi tors
f rom across the U. S., al l owing youth of  al l  ages to explore and inter -

act wi th  science pr inciples and concepts.    “ I  got to l ie on a bed of  nail s and bu i ld
a rol ler  coaster  and play a laser harp,”  says seven-year-old Warren Cook of
Bi rmingham. “ We got to do th ings we never  do in school .”     In f ul f i l l i ng i ts goal, the
center  has become another  valuable l ink to the communi ties M cWane serves.
Consider  al so our  work wi th  the Chi ldren’ s Home of  Easton, Pennsyl vania, located
near our  A tlanti c States Cast I ron Pipe Company in Phi l l ipsburg, New Jersey. Wi t h
materials and man-hour  contr ibuti ons from the f oundry, the home, a safe haven f or
chi ldren in need, was able to complete maj or  constructi on on campus.    “ McWa n e
did more than j ust hand out pipe,”  says home director  Mike Danj czek. “ They seemed
really interested in our cause and what we do, and that meant a lot. We deal  wi th a lot
of  corporate donors, and it’ s very unusual that upper  management gets i n v o l v e d
that way. We were proud to give them our annual  Good Neighbor  award.”



IN OS KA L O O SA , I O WA, C LO W VA LVE COMPANY ’ S COMMITMEN T TO SAFET Y  IS AN EXAMPL E OF COOPERAT I V E

E F F O R T SA M O N G MA N A GE M E NT,E M P LOY E E S, AND T HE L OCAL  FIRE DEPARTMEN T TO MAKE ITS WORKPL ACE

SAFER AND ITS C OM M U N I T I ESBET TER FOR EVERYO N E. “ CLOW HAS TAKEN CRIT ICAL  ST EPS TO ENSURE

THEIR PEOPLE’ S SAFET Y,”  SAY S FRANK GL ANDON, FIRE CHIEF OF T HE OSKA L OOSA FIRE DEPA R T M E N T. “A N D

W H AT T H E Y’ V E D O N E H E LPS T HE FIRE DEPARTMENT DO ITS JOB.”  FOR STA R T E R S, CLOW AIDED THE

D E PARTMENT IN ORG ANIZ ING A CONFINED SPACE RESCUE T EAM FOR EMERGENCIES WHERE T HERE’ S JUST

ONE EN T RY A N D O N E E X I T, S UC H AS FROM A SILO, T U N N E L, OR B IN. CLOW WENT ON TO DEVELOP DETA I L E D

MAPS OF THEIR SHOP’ S CONFINED SPACES AND CAT EGORIZED EACH AREA BY  OSHA STA N DA R D S. NOW

E M P LOYEES NOT ONL Y AL ERT T HE FIRE DEPARTMENT WHENEVER THEY  PL AN TO ENT ER A CONFINED

S PA C E — “T H AT FORET HOUGHT HEL PS ENORMOUSLY,”  SA YS FRANK—BUT T HE PLAN T MAKES T HAT SPA C E

AVAIL ABL E TO THE FIREFIGHT ERS FOR T HEIR OWN SAFETY  T RAINING. CL OW AL SO DONAT ED T HE MONEY  TO

PURCHASE A VAN WHEN T HE FIRE DEPARTMENT HAD A NEED TO TRANSPORT CONFINED SPACE EQUIPMENT.

“ C LOW IS PROB AB LY ONE OF TH E M OST SAFETY-CONSCI OUS BUSI NESSES TH AT WE H AVE I N OUR A REA ,”  SAY S

F R A N K. “ I N TH E Y EA RS I ’ VE BEEN H ERE, I  CA N SA Y T H E REL ATI ONSH I P H AS ONLY GOT TEN BETT ER AND 

BETT ER BETW EEN TH E D EPARTM ENT—A ND REA LL Y TH E WH OLE COMM UN I TY —A ND CLO W. ”

B ON D OF

COM M I T M E N T
O S KA L OOSA  I OWA



Mike Vore ty pif ies the spi r it of  that relationship. A s Clow’ s Sales and Marketing Manager and
newly appointed member of  the Oskaloosa, Iowa Water Board, Mike says, “ Sometimes you’ ve got
to give back to the communi ty you li ve in, so I decided to apply.”  ∞  “ It’ s good to know that
someone f rom Clow Valve,  who is knowledgeable in the area of  water distr ibution,  also serves 
on the Water Board, ”  says Steve Ya r k o w s k y, Water Superintendent f or  the Oskaloosa Wa t e r
Department.  ∞  “As I  travel  and speak to uti li ties in my sales capacity, i t’ s interesting that I can
talk to them about purchasing Clow valves and hydrants, and I can also discuss projects they ’ r e
planning in t h e i rwater d e p a r t m e n t,” M ike says. “ It ’ s a f act  that the
o p p o rtu n i t y t o wo rk wi t h t he c i t y water department helps me t o d o a
b e t t er job at Clow.”  ∞ And that’ s a good thing;  f or, at times, the posi-
tive r e l a t i o n s h i pbetween u t i l i t y a n d user is critical. L ast year in the dead
of  winter,  f or  example, a water l ine broke beneath the Clow f actory
f l o o r, c a u s i n gf l o o d i n g. A c k n o w l e d g i n g that most water uti li ties would have
p a s s e dhim o f f to a contractor, Mike says that Steve and his people
c a m eto C l o w on a S u n d ay to g e t the shop back up and running. “ I n
f a c t , ”r e m e m b e r sM i k e, “Steve was the o n ewho jumped right into action
to put a clamp on the pipel ine that was leaking.  I f  there was ever a
need, we’d do the same f or  them.”  ∞  A nd so they have. L ast year, when Clow hosted a 10-hour
OSHA training class f or i ts employees, f our of  Steve’ s crew came to devote the day to learning
about safety. As a resul t of  the education, the water board has gone on to purchase additional
saf ety equipment. “ On both sides, we want to do the r ight things,”  Mike says.  ∞  “Al l those guys
would drop everything and come running f or  me,”  Steve Yarkowsky says. “ T h e y’ re great people,
they  reall y  are. ”

L - R:  Captain Dave Chri stenson | Chief  Frank Glandon | Ti m Nance | Craig Ve r H u e l



U N I V E R S I T Y

C L A S S I S N O W i n s e s s i o n .



A T L A N T A ,  G E O R G I A

When the f irst gather ing of  McWane Universi ty took
place in Atlanta, Georgia on September 27th, 2003, 225
“students”—including executive leadership, managers,
and supervisors—from all McWane company divisions
embarked on a two-day meeting of  the minds. Original ly
established as a forum for discussing the mission and
direction of  McWane, what unfolded was much more.
For participants at this inaugural  meeting, synthesis
occurred as a br inging together of  collective ideas and
experiences to learn, to motivate, and to create vision. 

M c Wane President Ruffner Pa g e
developed McWane University  as an
outlet for discussing the fundamental
changes that have taken place within
the organization over recent years.
Because of growth and acquisi tions,
Ruf fner acknowledged the need for a
more coordinated org a n i z a t i o n .
Plants and divisions needed corpo-
rate focus and a shared sense of
responsibil ity  for the company as a
whole. McWane University is the vehi-
cle for  inspiring this change. Overall,
M c Wane U is about taking an already
great company and raising it to an
even higher level. I t’ s about gaining
a complete understanding for the
c o m p a n y, but, most importantly, gain-
ing an understanding for one another. Undoubtedly, i t is
wi th this knowledge that McWane wi ll excel as a compa-
ny and as a group of  individuals working together
toward a common goal.

As the group assembled, the synthesis began to
unfold. New relationships between employees and divi-
sions of  the company f rom di fferent parts of the country
began to develop. Ideas were exchanged and new ones
discovered. An understanding of  the common commit-
ment to shared values and goals was establ ished.

“ T H E M C W A N E W A Y ”
Ruffner Page began the meeting by outlining his

concept of  “ The McWane Wa y.”  The basis of The McWa n e
Way was not a new concept in the company. However,
this was the fi rst time the information had been detai led
as a complete presentation of  what the company is and
what the company strives to become. The McWane Wa y
is about commitment to a core set of  values: integrity,
competence, respect, and fairness. I t is about commit-
ment to McWane’ s workers and families. I t is about com-
mitment to the communi ties where McWane personnel
live and work, and commitment to the customer. 

Beyond the necessary exchange of chal lenges was
a cri tical  need to demonstrate how all McWane divisions
af fect one another. Presentations emphasized McWa n e ’ s
commitment to envi ronmental , health, and safety pol i-
cies. Not only are al l divisions responsible for one
a n o t h e r, but they can also learn f rom each other. Fo r

example, the technology f rom the state-o f - t h e- a r t
air emission control  system instal led at Clow Va l v e
in Iowa can be applied to other McWane facil ities.

Feedback from employees was overwhelm-
ingly  posi tive. Those who attended the meeting
admitted that, in years past, there were instances
where directives f rom corporate got lost in the
translation and were interpreted di fferently by
each division. I t became clear dur ing the meeting
that this was something McWane corporate 
off icers were committing to change. Some of  the

consistent comments were: “ T h i s
was a great networking opportu-
n i t y,”  and, “ We all  have similar
chal lenges. Here we could
exchange ideas about how to
deal with those chal lenges.”

Ti m Bowers, Plant
Manager of  Ty ler Pipe in
Pennsy lvania commented, “ I
appreciated the openness.
Hearing about The McWa n e
Way f rom Phil lip (McWane) and
Ruf fner was very  posi t ive.
Seeing i t in pr int, in detai l,
gives me the information I  need
to take i t back and share with
my team.”

And share they did. As a
f o l l o w-up, al l attendees were charged to take the
information and mater ials they received through
the McWane Universi ty  and implement them at
each division, then use them as mechanisms to
train all  employees throughout al l divisions. Arnie
Fe y l i n g,  Plant Manager of  Kennedy Valve in
Elmira, New York, observed, “ The meeting made
an impact on me, but it made an even greater
impact on the people who work for me who also
attended. I t was an impressive, unif ied message
coming straight f rom the top. I t was exci ting for
those of  us who attended to come back and relay
this message to our co-workers. “

The McWane University Program had taken
shape, and this gather ing would become a vehicle
for training that wil l enable the company to con-
tinue to collaborate and establ ish a shared unity.
I t is a commitment to help the org a n i z a t i o n
progress to the next level .

Overal l, i t’ s been a great f reshman year for
M c Wane Universi ty, and, al l across the company,
the core values are being remembered and
passed along f rom employee to employee.

S Y N T H E S I S: T H E C O M B I N AT I O N O F PA R T S O R

E L E M E N T S I N T O A C O M P L E X W H O L E;  A N E W U N I -

F I E D W H O L E R E S U LT I N G F R O M T H E C O M B I N AT I O N

O F D I F F E R E N T I D E A S,  I N F L U E N C E S,  O R O B J E C T S



a passi on F O R L I F E ’ S S I M P L E L E S S O N S

A s an empl oyee of M & H Val ve i n A nni ston,  A l abama si nc e 1964,  Henry  Chapman has seen a l o t  happen
duri ng h i s l i fet i me.  Chapman has worked throughout  the foundry  and mach i ne shop.  A l ong the way,  he has
p i c ked up i nsi ghts f rom hi s p osi t i ons:

Embracing change leads to success. Chapman has seen tremendous change at M& H over the past 40 years. He admits
he never dreamed that his intense, muscle-powered work could one day be done by machines. But, he feels fortunate to have
seen how this change has increased productiv ity, reduced injury, and promoted growth. You can always learn from those
around you. He’ s seen younger generations come in. He has seen women undertake what was once strictly a “ man’ s job.”
Wi th this, he has come to appreciate how important it is to be open-minded. You’ re never too old to pursue your passion.
As a quartet singer, upon retirement, Chapman wil l be reuniting with f riends to travel the U. S. He plans to foll ow through
on a lost opportunity to perform at the Apollo Theater in New York. This self -proclaimed “good ol’  country boy,”  is quick to
chalk up a lot of  what he knows to rich li f e experience. However, it is his ability to recognize the signif icance of  li fe’ s simple
lessons that gives him a distinct advantage. Mr. Chapman is an inspiration, a gentle man who has lived his li fe with the 
simple, personal mission to treat everybody right. Just as Henry Chapman stri ves to treat everyone right, McWane strives 
to follow the guiding principles of  commitment to i n t e g r i t y, service, and quality. These are principles that we hope wi ll 
continue to guide our company into the f u t u r e .

H E N RY  CHA PM AN. 4 0-year  employee 
w i t h M& H V a l v e !!

“




