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D E A R M C W A N E E M P L O Y E E S: Welcome to our
f irst McWane Magazine. As par t of our effor t to improve

communicati ons throughout our company, Phi ll ip McWa n e
and I decided that a magazine i s a good way to infor m you
about our di fferent business gr oups, as well  as exci t ing
i n i ti ati ves i mportant to our success. 
You wi ll fi nd repor ts on our progress in safety and env iron-

m e n t a lcompl ianc e i nit iat ives, interviews with cust o m e r s ,
stories about interesting employees and aspects of produc-

t ion, informati on about how McWane’s products provide
great value to households and muni cipalities throughout the
United States, and examples of p h i l a n t h r o p i ce f f o r t sc e n t e r e d
on the communiti es in which our plants ar e located.
Many of you have had a chance to part icipate in M c Wa n e

U n i v e r s i t y, and many more of you wil l over the coming year.
The criti cal point I want to get through to all of our e m p l o y e e s ,

hourly or salaried, is that Phill ip and I appreciate the efforts
you make every day. Ever y empl oyee is important. Each
division has a key rol e to play i n making the entire company
successful.  The reputati on of each r ef lects on al l other
divisions. As you read through these pages, please think
about how the part of the operat ion you work in is dependent

on other  employees in other areas and other pl ants. McWa n e
Uni versity provides an ori entation to what businesses make
up the whole of our product lines, as well  as a refresher on
how al l of our empl oyees should treat each other …with
digni ty  and respect.  Nothing less will do.
We all want McWane to be a great place to work, providing
the opportunity for sat isfying, productive careers to all our

employees. Producti ve, to me, means being safe, environ-
mentally sound, and effici ent. Without a thoroughly safe and
environmental ly friendly workpl ace, we cannot be eff ici ent
or successful.
Since we are dependent on one another more than ever,
better communicati on between al l of us is absolutely n e c-

e s s a r y. We have establ ished the McWane Access Line so

that al l employees w il l  be heard. We are establ ishing
d i v isi onal  newsletters and thi s magazine, so that employees
have the opportunity to learn more about the company: its
business and its philosophy.  
There is a story in this magazine describing our chari tabl e
g i v i n g. The McWane family has always been very quiet about
its contributions. But that should not hide the fac t that,

throughout our history, they have l ed the company to make
many gif ts across the United States. Recently, we have
refined the focus of our gi ving to our plant communi ties
where you l ive and wor k. Whether it be gi ving towards hous-
i n g, training, education, or children, McWane is already
reinvesting in our plant communiti es.  We want our  contri-

butions to ref lect the interests of our workfor ce i n these
communities, and we ar e taking into consideration our
employees’  views. We will di rec t much of our gi ving to 
projec ts such as a YMCA  our  employees use or Habi tat 
for Humanity houses our employees help buil d. If you
identify a p roject that has plant-wide backing, we wil l
work to find funding  to supp or t it in some way. 

Once again, please remember that, whether you are a union
emp loyee or a salaried or hourly employee, we are all
dependent on one another to maintain good-paying
U n i t e d -S t a t e s-based manufacturing jobs. Our interdepend-
e n c eflows through the processes in our plants to the quality
of p rod uct sold to our customers to the investment in our
workplaces and communities. We all  need to work together

to the benefi t of everyone at McWa n e. T H A N K Y O U
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many stor ies of  success,  the McWane Cast I ron Pi pe Company was forged  from the

dreams of one man and  one family. The story started  five generations ago, in  1808,

when  Scott ish farmer James McWane emig rated to Vi rgi nia. A  tobacco farmer by tr ade,

James’  real passion was working with  metal , and  soon  he opened a plow shop with

inventor  Cyrus McCormick.   James’ s third  son, Charles Phill ip , was fi rst to forge the McWa n e s ’

involvement in the found ry business with a p low pattern  company in Wytheville,  Vi rg i n i a .

Charles Ph ill ip’ s two sons even tually joined  the family business, and , in  1904 , the eldest, J a m e s

Ransom, headed  south                                                                  to Birmingham, Alabama

to start  a modest foun d r y. Soon  JR took the

helm of the Birmingham Steel and Iron Company,

where he accep ted  the challenge of  casting the

statue of Vu l can for the 1904 L ouisiana Purchase

Expositi on.  A t the suc cessful comp letion of the

iron g ian t,  JR was tap ped  to take on another

Birmingham enterp r i s e , the A mer i can  Cast  

I r on  P i pe  Comp an y (ACIPCO).    In 1921,

when  A meri can  busi ness was booming , JR’ s

ent rep reneu ria l ardor took over,  and  he found-

ed  h is own  company, M c Wane Cast I ron Pi pe.

Wi th  JR i n  the  l ead , M c Wane surv ived  and

ev en  th r iv ed  thr ough the  b leak Depr ession

years, when many foun dries were closing , leav-

ing  whol e citi es bereft of jobs.   In 1926,  JR

insti tu ted  a new cast ing pr ocess at  a p lant in Pr ovo,  Utah—thr oughout  hi s career,  in  fact,

JR would  earn  a remar kab le 75  patents for  in ven tions and  i nno vati ons rel ated  to metalwor k,

many o f whi ch are  st il l  in use  today.   The company made its first acquisition in 1962 with 

the Emp ire Coke Company of  Holt, A labama.  Emp ire then, as now, manufactured coke and  by-

products for McWane’ s foundries.

M
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In 1937, JR became the sole owner of this Provo company, Pacifi c States Cast

I ron Pi p e .To d a y, “Pac Stat es”  remains our strat egic l ink to customers in the

western U.S.            

Sales Department                 Pacific States Cast  I ron Pi p e

DU RI N G TH E 1 9 7 0 s , M c Wane continued to grow through acquisi -
tion and innovation, by rescuing companies and breathing into them new
hope and new di rection. With these objectives, we brought 11 more
f oundries into our  f ami ly of companies. But, more than imparting new prac-
tices and f inancial  resources, we were able to revi tal ize these companies and
create modern, ef f icient operations that could sustain jobs and production in
the local communi ty. I n 1975, McWane acquired Atlantic States Cast Iron
Pipe Company of Phil lipsburg, New Jersey. This was fol lowed by the f irst real
diversif ication of  McWane’s product mix as, two years later, McWane bought
waterworks manuf acturer Union Foundry Company of  Anniston, Alabama. 
I n 1984, McWane acquired M&H Valve Company, and the fol lowing year 
purchased outstanding public stock of the Clow Corporation, thereby 
preserving both Clow Water Systems and Clow Valve Company. Elmira, New
York’s Kennedy Valve Company was brought into the fold in 1988.
Fol lowing entry into Canada as a pipe distributor  and the f ormation o f
Canada Pipe, McWane expanded its valve and hydrant manufactur ing 
f urther by establ ishing Clow Canada in 1990.
A desi re to broaden McWane’s product range stil l f ur ther led to the 1995
acquisi tion of  the Tyler  Pipe Company through the f ormation of  Ra n s o m
I ndustr ies, LP. Ransom f ol lowed up on this by purchasing a coupl ings and
pipe manuf acturer and f ittings importer in Cali f ornia, now known as Anaco.
Then, in 1997, McWane acquired the Bibby Companies, adding to i ts soi l
p ipe and f ittings and waterworks fi ttings businesses.
I n 1999, McWane moved into the fi re extinguisher and fi re suppression b u s i-
ness through the acquisition of  Amerex Corporation of  Trussvil le, A l a b a m a .

M   C  W  A  N   E
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the story hasn’ t ended.  Recog nizing  an op portunity to expand

into markets overseas, we estab lished McWan e Internation al

in 19 92. Throug h th is small  enterpr ise, the comp any is able to sell

and p romote our  prod ucts into n ew mar kets around  the world. Our

holdin gs across North America in clud e four pip e plants, fou r valve

and h ydrant p lants, four soil pip e and three util ity fi ttings p lan ts,

seven steel tank manu factur ing p lants, and one fire extinguisher

plant. In the McWane family of companies are manufacturers such

as Amerex (fire extinguishers), the Canada Pip e Comp any,  Clow

Valve Corp oration  (valves and fire hyd rants),  and M an chester Ta n k

(prop ane tanks and  pr essu re vessels), as well as the McWane Cast

Iron Pip e Comp an y. A nd, while we are diverse,  we are all McWa n e .

We’ re leaders among the world ’ s largest p rod ucers of valves, fittings,

and ductile iron pip e.  In fiscal 2002,  our outp ut amou nted to more

than o n e- quarter of all d uctile iron pipe sold in  the waterworks

market in the U. S.   More than 80 years after our foundin g,

M c Wane is sti l l a privately held  business led  b y the f ifth generation

of family members. Before his d eath in 1933, JR h ad  wisely pre-

pared  his son, Will iam, his brother,  A rthur Thomas,  and  his g ran d-

son an d namesake, James Ransom, to lead th e company.  To d a y,

from our head quarters in Bi rming ham,  Phil l ip M cWane bears the

f a m i l y’ s legacy as McWane,  Inc.’ s Chairman of the Board.   “ We ’ r e

not only going  to meet the challeng es ahead ,”  Phill ip says.  “ We

seek out these challenges kn owing  we’ ve g ot the commitmen t to

prevail.  A fter all,  it’ s not our p ip e,  it’ s our peop le who keep

M c Wane strong, and  i t’ s our values th at  will gu ide us through th e

next century. ”   “McWane has not on ly surv ived bu t continues to

thrive in a very difficult environ ment,” says Pat Tyson,  former direc-

tor of  OSHA and former Chairman of the Board  of Directors of the

National Safety Council, who has b een  retained as a safety con -

sultant to the company. “ Throu gh each generation of lead ership,

M c Wane has d on e an outstanding  job of ensuring  that an industry so

imp ortant to our nation’ s past will remain a part of  America’ s fu ture.”

One of James Ransom McWane’s 
earliest commissions was the casting 
of Moretti’s statue of Vulcan, the great
Roman god of fire and forge. Vulcan,
crafted entirely of Birmingham,
Alabama iron from Sloss Furnace and
coal and limestone from Red
Mountain, was exhibited at the 1904
Louisiana Purchase Exposition. 

The colossus, cast in l5 separate
pieces, weighing a total of 250,000
pounds, and stretching for 56 feet
when bolted together, was exhibited
to boast of Birmingham’s industrial
brawn. JR McWane called it the
“greatest iron job in history.” 
Nearly 100 years later, M c Wane, Inc.
led the way in fi nancing the restora-
tion of the mighty Vulcan, to return

the Birmingham icon to its original
glory atop Red Mountain.
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At  McWane, we honor those who lead by example—in the workplace, and in their l ives as 
community  exampl es. Rol lande and Lucien LaChance, both employees of Bibby  Ste-Croix  in
Quebec, Canada, are examples of those who understand commitment and the success that
comes from consistent work with a goal in mind. Rol lande and Lucien have been working
together at their jobs for the past 30 years, and working together at their marriage for 35. Fo r
some, being together on a constant basis—day in and day out—for such a long period of  t ime
would make marri age more dif ficult. For Rol lande and Lucien, i t is this aspect that makes their
marriage strong and complete. They  see only the beaut y in their ti me t ogether.    The
LaChance’ s upbeat and optimist ic att i tudes al low them to focus only  on the positives—having
the same schedule, travel ing together, and sharing in common i nterests. They vi ew them-
selves not only as foundry  laborers, but  also sk i l led workers who, through thei r work, are
proud to have the fruit of their l abors al l  over North A merica. They  profess pride in the family
they  cal l  “Bibby,” as well  as pride in their immediate family. They  claim their daughter and her
farm as thei r proudest accomplishments.    Rol lande and Lucien at tr ibute thei r st rong marit al
relat ionship to respect , communication, trust, and pat ience. At McWane, we recognize that
apply ing these trai ts possessed by the LaChance’s t o al l  relat ionships wil l  resul t in long-term
success. They are a testament to work ing hard in al l  aspects of  l i f e. And, f or this, we sal ut e
Rol lande and Lucien LaChance.

F O R G I N Ga s t ro n g
re l a t i o n s h i p

W E D D I N G D A Y

T O D A Y



Foundr y wor k c an  be sweaty,  har d , p hysic all y demand i ng  w or k.  A nd  we are proud

of our wor k wh i le mind fu l o f  its r isks. That ’ s why,  now more than ever, M c Wa n ei s

wor ki ng  to ensure the sa fest  possib le workp l ace for  a ll  our  empl oyees.  

T H R O U G H T H E E Y E S O F B A R B

S A F E T Y



ver the past five years, we’ ve committed sub-
stantial ly more than $150 mil l ion to benefi t
the environment and bolster  safety. And we’ve
vigorously sought to hi re prof essionals who
share our f ervor. 
Take Barb Wisniewski, a degreed chemist who
holds professional  certi f ic ations in saf ety,

industr ial  hygiene, and environmental  auditing. As
C orporate Saf ety and Health Manager at the Mi ller
Brewing C ompany, Barb slashed the lost weekday inci-
dent rate by 63 percent and cut workers’  compensation
c osts in hal f. Under her direc tion, three brewer ies
achieved a remarkable one mil l ion hours with
no lost-time incidents. 
Last July, we rec rui ted  Barb to bec ome
M c Wane’ s Assistant Vic e President  and
M anager o f C orporate Saf ety. “ I’m so pleased
with the qual ity of  people McWane has hi red
t o improve our saf et y ini tiatives,” s a y s
renowned saf ety expert Pat Tyson, a 
f ormer di rector o f  OSHA and f ormer
C hairman of  the Board of  Directors of the
National  Saf ety
C ounci l , now
c onsul ting with
M c W a n e .
“ Saf ety is such 
a c ri tical  issue
r i g h t n o w — I
daresay i t’s our
m o s t i m p o r t a n t
c onc ern. I’ m
i mpr essed by
M c Wane’ s com-
mitment to the cause, from senior manage-
ment al l the way down.”
Under Barb’ s direction, we are fine-tuning a
l ist of  “ Best Prac tices”  to implement in all  our
f aci l ities. There ’s no greater pr iori ty compan y-
wide these days. We want our “ Best Pr a c t i c e s ”
to meet and exceed those required by law,
b ec ause,  f rom a saf ety standp oint,  i t’ s the
r ig ht thing to do.
Also in the realm of  compliance, we’re rol ling
out our new Environmental , Heal th, and
Saf ety Management System that includes state-o f - t h e- a r t
electronic sof tware programs designed to process the
in f ormation that wi l l empower our plant personnel to
e v a luate data, moni tor  progress, and identi f y continuing
improvement opportuni ties. The programs capture data
such as chemical  usage, injur ies and i l lnesses, and train-
ing records, which we’ ll  analyze to discover trends. This
system, c oupled wi th the “Best Practices” at each plant,
f orms the bedrock of  our commitment to saf ely operate
our f aci li ties. We’l l  use the data to pinpoint our strengths
and weaknesses and train employees acc ordingly. 
To this end, we’ ve signed an important agreement wi th

Uni ted Steelworkers of  America to cooperatively improve
the training and eff ectiveness of  our joint health and safety
committees at each plant. In addi tion, al l  supervisors and
senior plant managers are now required to complete the
OSHA 10-hour course and the National  Saf ety Counci l’ s
Supervisor Development Course. Fi n a l l y, all  employees are
trained monthly by members of  Joint Saf ety and Heal th
Committees and departmental saf ety representatives. 
In addi tion to meeting regulatory requirements, “ T h e s e
committees work well  to get everyone on the same safety
team,” says Barb. “ We’ve just got to understand that safety
is our 24-hour/7-day responsibi li ty; and where saf ety is

concerned, we’re striving for the same objec-
tives. You may laugh, but I l ive, eat, sleep, and
breathe this stu f f. ”
“ M c Wane has real ly stepped up to the plate
in matters of compl iance,”  Pat Tyson says.
“ In f act, in many ways they’ ve gone beyond
the cal l  to do what’ s r ight. They’ve invested
l i terally mi ll ions to carry out thei r  commitment
to secure each and every job.
“ Along with Mc Wane’ s focus on safety

throughout the
c o m p a ny, we s e e
t h e b e g i n n i n g s
of  a c ul t u r al
c h a n g e , ”Pa t
c o n t i n u e s. “ I t ’ s
a slow process,
yes, but they’ r e
doing the right
t h i n g s a nd e x-
p e c t i n gthe r i g h t
r e s u l t s, not  j u s t

f rom management, but f rom every employee
down the line. I’ m grati f ied that McWa n e
employees are gaining their  confidence in
our ef f or ts to ensure their  heal th and saf ety. ”
“And I’m conf ident,” adds Barb, “that wherever
there is a demonstrated need, we’l l provide
the resources—the people and the dol lars—to
get the si tuation f ixed. In other words, we’ re
going to do whatever—w h a t e v e r—it takes. My
job is to make our people saf e, and that is my
prior i ty and my passion.”

And we’ re making a di f ference. Through June 2003, our
injury rate f or  “ Total  Injur ies and  Il lnesses wi th Days
Away/Restr icted Duty”  was down 15 perc ent below
2002; our “ Days Away f rom Work” f el l  35 perc ent in the
same per iod.
“ M c Wane is sti l l in the ear ly stages, but the data is encour-
a g i n g,”  says Pat. “ I’ m thr i lled by the zeal I’m seeing from
Ru f f n e r. Senior management is on f i re to turn this thing
around—to have an exemplary safety program to protect
al l our people. I’ ve seen such resolve in very, very f ew of
the many clients I represent.”

O
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ike his grandfather before him and hi s two sons to fol low,  Paul Cal lahan makes beauti f ul
t hings.  He works in the Pat tern Shop Core Room at C low Valve Company in Iowa, a divi-
sion of  Mc Wane,  Inc.  Paul takes care of the wood, plastic , aluminum, and nickel-c o a t e d
ir on patterns and cor e box equipment used to make molds for f i re hydrants, valves,  and
support pieces. 

Several states southward, at M& H Valve in Alabama, Grady Cal loway and hi s father
worked side by  side to make those very molds. “I t was a bal l  working with my dad for

11 years,”  Grady recal ls. “He was a father and a best fr i end. Except he was a real l i ttle guy, and
I ’m a real big guy, and everyone kidded us about  that. They cal led me Junior. ”

When Grady Senior got his start with C low Valve, he used sand to make the molds for the
core r oom.  When that  process was aut omat ed, Junior trained his dad t o make sand for the
m o l ding machine. Pe rhaps someday he’l l  also train his son, Grady Cal loway III,  who’ l l  be born
this spring. 

It ’ s an hon or able business,  usi ng sand t o make the mol ds that f or m the f i re hydrants.  A t
M c Wane, we’ re masters at melding iron, but we know that’ s just the beginning.  The way we l o o k
at i t, we craft  the condui ts that al low you to dr ink, treat , and recycle water. We fashion t h e
hydrants that may someday save l ives.  

And n ow, Grady Senior has passed away, but hi s son carries on the craft . “ It’ s a simple
process," Junior shrugs: “We just try to have enough cores for the start-up shift.  Sand cores are
models, ” he explains.  The next shift pours cast i ron into the molds to fi re as many as 700 pieces
a day.  It’ s a process constantly in motion. From the casting room the hydrants go to the machine
shop, from the machine shop to the paint department, and from the paint department to shipping.
And whi le that’ s happening,  the second shif t gets the materials ready to start again.  

Their wor k i s not only a c raf t, i t’ s uniquely American  handiwor k t hat has endur ed 100
y e a r s .The making and shaping of i ron is an art, and not a lost art thanks to the men and women
of McWane. 

And for that  we are proud. Paul and Grady are proud to pract ice an art that won’ t grow
obsolete. Because of thei r ski l ls, 100 years from now, our ci t ies w i l l  sti l l  enjoy c lean water f rom
M c Wane’ s pipes. And our towns wi l l  be fighting fi res with hydrants that Paul and Grady helped
form.  And the work is intense.

“I n some produc tion jobs you can coast along,  but  in the pattern shop we don’ t  get t hat
l u x u r y. I t’ s different in here, ” Paul  says. “ You have to constantly keep on your toes and use your
head. What  you  do af fec ts t he nex t gr ou p down the l ine,  so you can’ t aff ord to lose you r
c o ncent ration.”  

“I t’ s an amazing process,  the way i t flows from room to room,” Grady narrates. “ How t he 

molding machi nes are pumping sand, pressing i t, moving i t down to the core l ine. The core l ine
pushes the boxes automat ical ly to the core set ters, and the core-making machine runs the cores
down the conveyers. The next  group is taki ng the same cores you’ re making and actual ly s e t t i n g
them.  The iron pourers cat ch iron into ladles and pour i t into the molds, then i t goes through a
cool ing process, an d as they cool  we push them onto a machine that takes them to a shake-o u t
deck. From there they go straight  t o the c leaning room to get the excess sand off, stack them,
and then they go i nto a stagi ng area.  The machine shop wi l l  then pour the parts they need and
build the parts, and we’ l l  ship them out to wherever they need to go—f rom Denver to New Yo r k . ”

And as they’ re shi pped, piece by piece, pattern by pattern, or pipe by pipe, we’ l l  sti l l  be
doing what we do best— from t he proud grandf athers to the sons and daughters of Mc Wa n e
t oday—mak ing iron for  th e ages. And just as iron is a lasting produc t,  ou r commitmen t to
c rafting qual i ty products is enduring.

L
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t McWane, we are motiva ted by this qu est ion : How can we co nti nue to manu fac-
ture super ior produ cts whil e at the same ti me protecting an d preserving th e Earth’ s
natu ral resou rces? It  is a questi on th at we  i nten d to an swer  as we l ook at our
envi ron men t.  We consiste ntl y seek an swer s throu gh our  e nvir onmental progra ms
and our compan y-wide commitment  t o su stain abi l i ty. Jeet Radi a, who join ed
M c Wane in  A ugust 200 3 as the company ’ s Envi ronmental  A ssi stant Vice Pr e s i d e n t ,

is passi onate about explor ing an d impl emen ting cutti ng- edge envir onmen tal practices for
th e co mpany.  This is not  onl y a prior ity,  bu t also a necessit y.  Yo u see, before recyc lin g 
w a sth e “ thi ng to do,”  M c Wa n e
wa s manu facturi ng its product
from scrap iron . A ccor di ng to
J e e t ,“ Sustain abi l i ty  f or us i s al l
abo ut smar t growth. I t’ s abou t
b e c o m i n gan industry  l eader an d
su stainin g viabil i ty of our  opera-
tion s withou t compromising the
fu tur e.”  Jee t Radi a under stands
that , wh ile recyc li ng is impor tant
and vit al to  t he manu facturi ng 
of th e pr odu ct , sustai nabil i ty
goes beyond r ecycl ing.  D e f i n e d

s i m p l y, su stainabil i ty is leaving
the world better than  you found
it,  takin g no more than you  n eed,
tr yin g n ot to  h arm l i f e or t he
environ ment,  and making amends
if you  do. 1  Su stainabil i t y is about
a commi tment to th e Earth and
the way in which all  of us coexist
on thi s Earth.  I t is beli eving in
the power  we have as a company
and as a  gr oup of  in div idual s 
to t ru ly  make a  di ff er ence .
“ S u s t a i n a b i l i t y, ” “r e c y c l i n g, ”
“gre en man ufacturi ng, ” wha t
were on ce “ buzz wor ds” a r e
now an  integral  pa rt of  many of
th e company ’ s dail y pra cti ces.
M c Wane’ s sustainabil i ty initiati ves are essent ial t o the core operations of our manu facturi n g
and fac il i ties. A t the forefr ont is th e recyc li ng and r euse of scr ap iron.  M c Wa n e ’ sp r o d u c t s
are produced u si ng over 90 percent  r ecyc led material s—ever yth ing from automobil es to

1.  Susta inabi l i ty as de fined  by Paul  Hawken



st ruc tu ral steel  t o old washi ng machin es. Thi s equates to o ver 750,000  tons of scrap iron
each year.  A s we manu fa ctu re ou r pr oduct , we a re si mu ltane ousl y str ivi ng to lea ve the
Earth a better place for  tho se who wil l  come beh in d us. O n e example is Cl ow Valve i n
Iowa,  wh ich has been i den ti fie d as “set ti ng the EPA sta ndard.”  It s a rc  me lt emission
con trol  system h as lower emissions th an any other system in  the count ry. C low i s ju st the
b e g i n n i n g. S t o r mWater Co lle ct io n Systems, in stal led at a  n umber of  our  fac i l i ti es, 
captur e r ainwater fr om our  property, el imin ating run off and any potenti al con taminati on.
We are then  able to reu se th e water  over  an d over withou t depleti ng l ocal  r e s o u r c e s .I t is

another f acet of  our commit -
me nt t o th e communit ies where
ou r fac il i ties exist. M c Wa n e ’ s

team of experts and empowered
employees are working d i l i g e n t l y
to identify areas for continui ng
improvement  to help us stay in
front of  th e sustainabil i ty cur ve.
As a part of our commitmen t, w e
are con si stently  assessin g th e
future by working with regulators
and oth er sustainabil i ty leaders
to i den ti fy  cut tin g- edge pr o-
gra ms and address pote nti al
en vironmental concerns. This
involves i dent ifyi ng materials
and by-pr odu cts f rom our  man-
ufac tur ing process t hat could
be recyc led after useful l ives
with us. Thi s prac tice has been
termed “ Ben efic i al Reuse. ” A s
an  example, we are explorin g
the application of thi s princ iple
i n t he recon di ti onin g an d the
r euse of  f oun dr y sand.  We

a re lear nin g f rom th at great
en viron mental essayi st  We n d e l l
Ber ry that , “what  i s good for
t he wo rld i s good for us. ”  We
a re dedica ted to stay in g tr ue

to t hese sent iments. We must embrace posit ive change.  We remain moti vated, because
s t r i v i n gto ma ke a posit ive  i mpact  on o ur en vir onmen t i s t he r ight  th ing to do —the en vi-
ron men t we cal l  McWane an d the  e nvi ron me nt we cal l  Ea rth .           

S U S TA I N A B I L I T Y I N I T I A T I V E S

star t  f r om scraps

J EE T  R A D I A

E n v i ro n m e n t a l

As sist ant 

Vi ce  Pre s i d e n t



W E A R E N O T
I N T H E P I P E

B U S I N E S S.  
W E  A R E  I N

T H E P E O P L E
B U SI N ESS. 

Char i ty b egi ns i n th e hear t, and  at the core of our  fami l y b usin ess resonates a hear t
for  the p eople we serve. That’s why, for m o re than 80 years, M cWa n ec o m p a n i e s
have contr ib uted  mil l i ons of d ol lars in  p rod ucts an d m a n - h o u r st o d o z e n sof l o c a l
and  nati onal chari t i es.   Pr e t t yod d p r i or it i es for  a pi p e comp any, woul dn’ t you say?
To the 7,000 McWane empl oyees, phi lanthropy m a k e sp e r f e ct s en s e .That’s b ecause
we’re n ot onl y in  the p i pe busin ess:  we’ re al so in  the p eople b usi ness. Si mp l y,
M c Wane cares ab out i mprovi ng our  commun it ies.



L o c a l l y,  we ai d  our  p lant ci t i es i n th ree i mpor tan t ways. We sup por t  our  waterworks in fra-
struc ture wi th d ep endable p i pe, hyd ran ts, valves, and f i tt i ng s. Next,  we bol ster  our  l ocal
economies w ith wel l- p ayi ng  j obs. Fi n a l l y,  we enr i ch our commu nit i es throug h c on tr i b uti ons
to cul tural  and  other  c har i tab le i nst i tuti ons. 

Grady  Cal l oway | M&H V a l v e





Throug h the Mc Wane Found ation,  we have donated  over
$20,000,000 over  the past 10 years for  projects that lend a b etter
q u a l i ty o f l i f e . I n Bi rmi ngham, A l a b a m a, f o r e x a m p l e, M c Wane 
provi ded the found ati onal g rant for  the McWane Center  sc ience
museum, whi ch fulf i ll s an important educational  and cul tural r ole. In
just f ive years, the McWane Center  has served thousand s of vi si tor s
from across the U. S.,  al l owing youth of all  ages to exp lore and inter-

ac t wi th science pr inc ip les and concepts.    “ I  got to l ie on a b ed  of nai ls and b ui l d
a roll er coaster  and p lay a laser  harp ,”  says seven-year -ol d Warren Cook of
Bi rmi ng ham. “ We g ot to do thi ngs we never  d o i n sc hool .”     In fulf i ll ing  its goal ,  the
center  has b ec ome another val uable l ink to the communi ti es Mc Wane serves.
Consi der  also our  work wi th the Chil dren’s Home of Easton, Pennsylvania, l ocated
near our  A t lant ic  States Cast Ir on Pi pe Comp any in Phil l ipsburg, New Jersey. Wi t h
mater ials and  man-hour contr i buti ons from the foundry, the home, a safe haven for
chil dren in need , was able to comp lete maj or  construct ion on campus.    “McWa n e
did more than just hand out pi pe,”  says home di rector  Mike Danjczek. “They seemed
reall y interested in our cause and  what we do, and that meant a lot.  We deal  with a l ot
of corporate donors, and  it ’s very unusual that upp er  management gets i n v o l v e d
that way. We were proud to give them our annual Good Nei ghbor  award.”



IN  OS KA L O O SA , I O WA, C LO W V A LV E COM PAN Y ’ S COM M I T M EN T T O SA FET Y  IS A N EX AM PLE OF COOPERAT I V E

E F F O R T SA M O N G M A N A GE M E NT,E M P LOY E E S, AN D TH E L OCAL  FI RE D EPARTM EN T T O M AKE I TS WORKPL ACE

SAFER AN D I TS C OM M U N I T I ESB ET TER FOR EV ERYO N E. “ CL OW HA S TA KEN CRI T I CAL  ST EPS TO ENSURE

TH EI R PEOPLE’ S SA FET Y,” SAY S FRAN K GL AN D ON, FIRE CH I EF OF T H E OSKA LOOSA FI RE D EPA R T M E N T. “A N D

W H AT T H E Y’ V E D O N E H E LPS T H E FI RE DEPART M EN T DO I TS JOB.” FOR STA R T E R S, CLOW A I DED T H E

D E PART M EN T I N ORG AN I ZI N G A CON FIN ED SPA CE RESCU E TEA M  FOR EM ERGENCI ES WHERE T H ERE’ S JUST

ON E EN T RY A N D O N E E X I T, S UCH AS FROM  A  SI L O,T U N N E L , OR BI N. CLOW WEN T ON TO D EV ELOP D ETA I L E D

M APS OF T H EI R SHOP’ S CON FI N ED SPACES AN D CAT EGORI ZED EA CH AREA B Y  OSHA  STA N D A R D S. N OW

E M P LOY EES N OT ON LY ALERT TH E FI RE DEPART M EN T W HEN EV ER T HEY  PL AN T O EN TER A CON FI N ED

S PA C E — “T H A T FORETH OU GH T H EL PS EN ORM OUSLY,” SAY S FRAN K—BU T TH E PL AN T M AK ES T H AT SPA C E

AVA I LAB L E TO TH E FIREFI GH T ERS FOR T H EIR OWN SAFETY  TRAI N I N G. CLOW AL SO D ON ATED T HE M ON EY  TO

PURCH ASE A VA N WH EN TH E FIRE DEPART M EN T H AD A  N EED TO T RANSPORT CON FI N ED SPACE EQU I PM EN T.

“C LOW I S P ROBA B LY ON E OF T HE M OS T SA FET Y-CON SCI OUS BUSI N ESSES T H AT W E H A VE I N  OUR A REA ,”  SA Y S

F R A N K. “ IN  TH E Y EA RS I ’ V E B EEN HERE, I  CA N SA Y TH E RELA TI ON SHI P HA S ON LY  GOTT EN B ET T ER A N D 

BET TER BET W EEN TH E DEPA RTM EN T—A ND REA LLY  TH E W H OL E COM M U NI T Y—A N D CL O W. ”

B OND  OF

COM M I T M E N T
O S KA L OOSA  IOWA



Mi ke Vore typi fies the spir it of  that  r elat ionshi p.  A s Cl ow’ s Sal es and M arket ing Manage r and
newly appointed member of the Oskaloosa,  Iowa Water Board,  Mike says,  “Sometimes you’ ve got
to give back to the communi ty you live in,  so I deci ded to apply. ” ∞  “ It’ s good to know that
someone fr om C low Valve, who is kno wl edgeable in the ar ea of water distr ibuti on,  also ser ves 
on the Wa ter  Boar d, ”  sa ys Steve Ya r k o w s k y,  Wa ter  Super intendent  fo r the Oskal oosa Wa t e r
Department . ∞  “A s I tr avel and speak to ut i l i ti es in my sales capacity, it’ s inter esti ng that I can
talk to them about purchasi ng Cl ow valves and hydrants,  and I can also discuss pr ojects they’ r e
planning in t h e i rwater d e p a r t m e n t,” M ike  says.  “ It ’ s a fact  that  the
o p p o rtu n i t y t o wo rk wi t h t h e c i t y water department hel ps me t o d oa
b e t t er job at Cl ow. ” ∞ A nd that ’ s a good thi ng;  for,  at  t imes, the posi-
tive r e l a t i o n s h i pbetween u t i l i t y a n d user is critical.  L ast year in the dead
of  winter, fo r example,  a water l ine br oke beneath the Clow factory
f l o o r, c a u s i n gf l o o d i n g. A c k n o w l e d g i n g that  most water  uti l i t ies would have
p a s s e dhim o f f to a contractor, Mike says that Steve and his peopl e
c a m e to C l o w on a S u n d ay to g e t the shop back up and runni ng. “ I n
f a c t , ”r e m e m b e r sM i k e , “Steve was the o n e who jumped right into acti on
to  put a c lamp on the pipeline that was l eaking.  If there was ever a
need, we’ d do the same for them.” ∞  And so they have. L ast year,  when C low hosted a 10- hour
OSHA tr aining c lass for its employees, four of Steve’ s crew came to devote the day to learning
about safety.  A s a result  of  the educati on, the water boar d has gone on to purchase addi tional
safety equipment. “On both si des, we want to do the r ight things,”  M ike says.  ∞  “A ll  those guys
would drop ever ythi ng and come running for me, ” Steve Yar kowsky says. “ T h e y’ re great  peopl e,
they r eall y are. ”

L  - R:  Cap t ai n Dave Chr i st enson | Ch ief  Frank Glan don | Tim Nan ce | Craig Ve r H u e l



U N I V E R S I T Y

C L A S S I S N O W i n s e s s i o n .



A T L A N TA ,  G E O R G I A

When the fir st gathering  o f McWane Universi ty took
place in A tlanta, Georg ia on  September 27 th, 2003, 225
“students”—includ ing executive leadersh ip , managers,
and  supervisors—from all  McWane company d ivisions
embarked on a two-day meeting  of the minds. Original ly
estab l ished as a forum for discussing the mission and
di rection of McWane, what unfolded was much more.
For  par ticipants at th is inaugural  meeting, synthesis
occurred as a b ring ing together of collective ideas and
exper iences to learn , to motivate, and to create vision. 

M c Wane President Ru ffner  Pa g e
developed McWane Universi ty as an
outlet for discussing the fundamental
changes that have taken p lace wi th in
the organ ization over recent years.
Because of growth and acquisitions,
Ru ffner  acknowledged the need for a
more coord inated  org a n i z a t i o n .
Plants and  divisions needed corpo-
rate focus and a shared sense of
responsibi li ty for the company as a
whole. McWane Universi ty i s the vehi -
cle for inspi ring  this change. Overall ,
M c Wane U is about taking an  al ready
great company and  raising  it to an
even higher level . It’s about gaining
a complete understanding  for  the
c o m p a n y, but, most importantly, gain-
ing an understanding  for  one another. Undoubted ly, i t i s
wi th  this knowledge that McWane wi l l excel as a compa-
ny and as a group  of individuals working  together
toward  a common goal .

A s the g roup assembled , the syn thesis began to
unfold. New relationsh ips between employees and  d ivi-
sions of the company from d i fferent par ts of the country
began to develop . Ideas were exchanged and  new ones
discovered. A n understanding  of the common commi t-
ment to shared values and goals was establ ished.

“ T H E M C WA N E WA Y ”
Ruffner Page began the meeting  by ou tl ining his

concept of “The McWane Wa y.”  The basis of The McWa n e
Way was not a new concept in the company. However,
th is was the fi rst time the information  had been detai led
as a complete p resentation  of what the company is and
what the company str ives to become. The McWane Wa y
is about commi tment to a core set of values: integri ty,
competence, respect, and  fai rness. It i s about commi t-
ment to McWane’s workers and  famil ies. It i s abou t com-
mi tment to the commun ities where McWane personnel
li ve and work, and commi tment to the customer. 

Beyond  the necessary exchange of challenges was
a cr i tical need to  demonstrate how all  McWane d ivisions
affect one ano ther. Presentations emphasized McWa n e ’ s
commi tment to envi ronmental , heal th , and  safety pol i-
cies. Not on ly are all  divisions responsible for one
a n o t h e r, but they can also learn from each other. Fo r

example, the technology from the state-o f - t h e- a r t
ai r emission control system instal led at Clow Va l v e
in  Iowa can be appl ied  to other McWane faci l ities.

Feedback from employees was overwhelm-
ing ly posi tive. Those who attended the meeting
admi tted  that, in  years past, there were instances
where di rectives from corporate go t lost in the
translation and  were in terp reted d ifferently by
each d ivision . It became clear dur ing the meeting
that th is was something  McWane corporate 
officers were committing to change. Some of the

consistent comments were: “T h i s
was a g reat networking oppor tu -
n i t y,” and , “We al l have similar
challenges. Here we cou ld
exchange ideas abou t how to
deal  wi th those chal lenges.”

Tim Bowers,  Plan t
Manager  of Tyler  Pipe in
Pennsylvania commented, “ I
appreciated  the openness.
Hearing  abou t The McWa n e
Way from Phi l lip  (McWane) and
Ruf fner was very positi ve.
Seeing  i t in  p r in t, in detai l,
g ives me the in fo rmation I need
to take i t back and share wi th
my team.”

A nd  share they did . As a
f o l l o w-up, al l attendees were charged to take the
information  and mater ials they received through
the McWane Un iversi ty and  imp lement them at
each d ivision , then use them as mechan isms to
train all  employees throughout al l divisions. A rnie
Fe y l i n g, Plant M anager  of Kennedy Valve in
Elmi ra, New York, observed, “The meeting  made
an impact on me, but i t made an even greater
impact on the peop le who work fo r me who also
attended. It was an impressive, un ified  message
coming straight from the top. It was exciting  for
those of us who attended to come back and  relay
this message to our  co-workers. “

The McWane Universi ty Program had taken
shape, and  this gather ing would  become a vehicle
for  train ing that wi ll  enab le the company to  con-
tinue to col laborate and estab lish a shared uni ty.
It i s a commi tment to  help the org a n i z a t i o n
progress to the next level.

Overal l, it’s been a great freshman year for
M c Wane Un iversi ty, and , all  across the company,
the core values are being  remembered and
passed along from employee to emp loyee.

S Y N T H E S I S: T H E C O M B I N AT I O N O F PA R T S O R

E L E M E N T S I N T O A C O M P L E X W H O L E;  A N E W U N I -

F I E D W H O L E R E S U LT I N G F R O M T H E C O M B I N AT I O N

O F D I F F E R E N T I D E A S,  I N F L U E N C E S,  O R O B J E C T S



a p assion F O R L I F E ’ S S I M P L E L E S S O N S

A s an emp loyee of M& H Valve in A nniston , A labama  since 1964 , Henry Chapman has seen a  lo t happen
du ring  his l ifet ime . Chapman  has wo rk ed  th roughou t t he  found ry and  mach ine shop.  A long the  way, he has
p icked  up  insight s from  h is posi tions:

Em brac i ng chan ge l eads to su ccess. Chap man has seen tremendous change at M &H over the past 40 years. He admits
he never dreamed that hi s intense, muscl e-p owered work could one day be done by machi nes. But, he feels fortunate to have
seen how thi s chang e has i ncr eased  p roducti vity, r ed uced inj ury, and  p romoted growth. You can always l ear n from  those
ar ound  you . He’s seen younger g ener ations come in. He has seen women undertake what was once stri ct ly  a “ man’s job.”
With this, he has come to apprec iate how i mportant i t is to b e open-mind ed . You’ re n ever  too old  t o pu rsue your  p ass ion .
A s a q uar tet si nger, upon r etir ement, Chapman wil l be r euni ti ng wi th fri end s to tr avel  the U. S. He pl ans to foll ow  through
on a l ost opp or tuni ty to perform at the A poll o Theater in New York. Thi s sel f-p rocl ai m ed “good ol’ country boy,”  i s qui ck to
chalk up a l ot of what he knows to ri ch li fe experience. However, it  i s his ab ili ty to recogni ze the si gnif icance of life’s simpl e
l essons that gi ves hi m a dist inct ad vantage. M r. Chapman i s an i nsp irati on, a gentle man who has li ved  hi s li fe with the 
simpl e, p ersonal  mission to treat everybod y ri ght. Just as Henr y Chapm an stri ves to treat everyone ri ght, McWane str ives 
to follow the gui ding pr inc ipl es of commitment to i n t e g r i t y, ser vice, and quali ty. These are pri nci pl es that we hope wi ll 
conti nue to g uide our company i nto the f u t u r e .

H E N RY CH APM AN . 4 0- year  e mp l oyee  
w i t h M & H Va l v e !!

“




